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Discovery-Oriented
Care & Using Social
Media to build

Vocational Identity



Partner...

Vanessa Vorhies Klodnick, PhD, LCSW e

* | specialize in the transition to adulthood for young
people with serious mental health needs.



mailto:Marc.Fagan@thresholds.org
mailto:Vanessa.Klodnick@thresholds.org

ODbjectives

* Think differently about your IPS
engagement strategies.

* Learn a new practice to support your
work as IPS Specialists.

* Feel excited about this conference! " I'NEVER TH'(][,[(}’"HT OF IT.THAT
WAY




To better engage & support young
adults, need to shift from:




..well, 'mfinding out a lot Adolescents & young
adults are hard on
more abOUt mySEIf: [am a lot o themselves. Know this.
Know what you say &
fu'rther than | was before oo et
without them. Also, | have - deeply matters for how
. T t thei
gotten more laid back. More e
laid back? Yeah, when it comes
to like things that like being laid By helping a young
person explore &

/th //k@ hEIPIng be identify what they are
N 1 Orefamiliar good at; what they like;

where they see
themselves is critical.




Discovery-Oriented Care

IT’s A THING. Like hashtags are a thing...

just maybe not universally used as hashtags.

JHASHTAGS
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Discovery-Oriented Care:
Balance Action & Reflection

» Embrace ah-ha Action:

moments together Exploring, Doing &

around identity! Experiencing, & Achieving — Se If-
= Recognize, celebrate, .

& integrate TRUSTING BOND DISCOvery
= Ask, whatam |

learning about Reflection:

myself? Why is this? On self, identity, & context




Discovery-Oriented Care Basics

-~ Moments

=
Antennas
Way Up

Stay Curious,
not Critical




| | YES.........
It's time for our first poll } ‘

— & with a
commitment!




The World before Social Media..

So discovery? What F:l:eworld before social medla.‘..‘
does this have to do
with technology &
soclal media?




What % of 18-29 year olds 0
have smartphone in U.S.? 96A)

What % of 18-29 year olds 0
use social mediain U.S.? 88A)


https://www.statista.com/statistics/489255/percentage-of-us-smartphone-owners-by-age-group/

Let’s
do
another
poll.

ouldyou liketosee
Prince Harry & Meghan
Markle move to Cane ada 7

: l Yes: 12%
- No. 36%




napchat and Instagram are especially
popular among 18- to 24-year-olds

% of U.S. adults in each age group who say they ever
use ...

65+ 50-64 25-29 18-24

3% | o ' 73%
Snapchat e-e e

8 75
Instagram ® — @ °

7 44
Twitter —9o—0—0-0———0

38
YouTube o 0

76
Facebook

20 40 60 80

Note: Respondents who did not give an answer are not shown.
ource: Survey conducted Jan. 8Feb. 7, 2019.

PEW RESEARCH CENTER




While about half of teens post their
accomplishments on social media, few
discuss their religious or political beliefs

% of U.S. teens who say they ever post about their__ on
social media
pecomptnmeres | <>
o |
e I
feelings 34
pating it [N 22
Personal problems - 13
Religious beliefs - 11
Political belisfs - o
el B

MNote: Respondents were allowed to select multiple options.
Respondents who did not give an answer are not shown.

Source: Survey conducted March 7-April 10, 2018.
“Teens' Social Media Habits and Expeniences”

PEW RESEARCH CENTER

Teens are more likely to say social media makes them
feel more included and confident rather than excluded
or insecure

% of U.S. teens who say that social media makes them feel more ...

Fake Authentic

Reserved DOutgoing

Mote: Respondents who did not give an answer are not shown.
source: Survey conducted March 7-April 10, 2015.
“Teens' Social Media Habits and Experiences”

PEW RESEARCH CGENTER



https://www.pewresearch.org/internet/2018/11/28/teens-and-their-experiences-on-social-media/

ONLINE PRESENCE IS CRITICAL

» What is your brand? Your WHATIFITOLD YOU

online identity?

* How do we work with
young people on building
professional online
identities? ; \

. [ : YOU ALREADY HAVE A PERSONAL
First, we start with you. BRANDS




 What would happen if the person
next to you googled you? Or,
looked on one of your social
media profiles?

 What might they see? What might
they learn about you?

* Isthe “You” you want them to
know? Would you hire you?




-
GOOGLE®™ g

“Google” was

YOURSELE. ...

2006 in the
What did you learn... Oxford English
, - Dictionary!
that you're willing to share...



https://www.searchenginewatch.com/2006/06/29/google-now-a-verb-in-the-oxford-english-dictionary/

What's the first thing people
notice on a social media profile?
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That Profile Photo matters!

Those with the most HEY EVERYONE People select more

beneficial Facebook flattering profile
picture le’;a-'nted 38% images when selecting
more Job Interview pictures for other
invitta;ions C_C’)Chmi)ha“?d t‘; people compared with
0se Wi e leas :
oo (ELLR AT hen selecting for
eneficial picture. {[00KT% themselves.b

There is a LOT of advice for how to take the best profile photo.
* https://www.orbitmedia.com/blog/perfect-profile-pictures-9-tips-plus-some-research/

* https://www.meero.com/en/news/corporate/411/11-Tips-To-Follow-For-The-Perfect-Linkedin-Profile-Picture-In-2019



https://www.orbitmedia.com/blog/perfect-profile-pictures-9-tips-plus-some-research/
https://www.meero.com/en/news/corporate/411/11-Tips-To-Follow-For-The-Perfect-Linkedin-Profile-Picture-In-2019
https://www.researchgate.net/publication/313222889_Facebook_profile_picture_appearance_affects_recruiters'_first_hiring_decisions
https://cognitiveresearchjournal.springeropen.com/articles/10.1186/s41235-017-0058-3

THRESHOLDS



https://support.upwork.com/hc/en-us/articles/211063208-Sample-Profiles-and-Best-Practices

Look back at your profile photo, which kind
of smile do you have?

Five Degrees of open "body language" in faces and smiles

THRESHOLDS
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Improve your online presence i

& personal brand! ¥

hod
.\s ‘}}\v A

IMENORMOUSLY CONCERNED,

iy Group l:Refine, Group 2:Integrate
- ’ but be yourselfl more of you!

* A more polished or
professional version of
yourself can still be you.

* Maybe you just realized
that your social media
doesn’t really say as much

* People like personalities. about you as it could.
People like relating through

social media.

Oi, that was lackluster:

)
‘\a “Make it work!”

",

T
pr SEDIT

*Maybe it's time to be

more YOU on social
* Don’t lose yourself in the media.

editing process.

THRESHOLDS
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1 Make all social media accounts more secure, maybe private

|
 Deactivate unused accounts (e.g., middle school youtube account) 1

1 Consider what is public & what isn’t. Be consistent across accounts.

[ Un-tag self from photos & posts unless they reflect who you are.
[ Hide or delete any inappropriate posts.

1 When you do post, think about who will see it & what the post will

have on their impression of you. © the life-changing
magic of tidying up

 Consider who you follow or who you are “friends” with. Revise. el
4 Proofread.

1 Add a professional profile photo; make sure it’s in focus & not a selfie.
J Add biothatrepresents you & is professional.



€& SUEBZIMMERMAN jeffmindell

Accounts may be private,
e fthe mive but the profile is not!

Message LRV

v FOLLOWING : .
— Jeff Mindell < jenniferlopezforever

Photographer

Los Angeles, CA " &

—Dad. Creative. Hubby to @studiodiy.
Dunkin' Coffee Enthusiast.

2897

5097 2405

(l

Sue B. >> Instagram Expert <<
525 28.8k 668

sts followers following

@ThelnstagramExpert

¢ Speaker For biz/speaking inquiries, email «~

o e
& Onlirie Biz:Coach . :;L:gesi.;g%e;?orr::usa’podcast,’holdmg—space{

Authentic B High Energy ez

Creator #InstaResults tLoveMakeTheWorldGoRound out Now!

Owner @SueBDo_CapeCod lue on NBC, #JLoVegas, #ALLiIHAVe
Register to #Watch MTVWGR
)
cr8 lv/IinstaGal-ig
h! ' This account is private.
w to see their photos and videos.



https://blog.hubspot.com/marketing/optimized-instagram-profile

Build .

. What am | most passionate about? What makes me

your °

o][o)

7. What are some things I’'m most proud of achieving?

5. If someone else were to describe who | am, what

Ask Questions to Reflect

o
What am | good at? What do | really excel at? What

have others told me | am good at?

come alive? What motivates me?

What do | want people to know about me? What do |
not want them to know about me?

How do | positive impact others & my community?

would they say? What might | want them to say?
What do | aspire to do? Be?

What brings me great joy in life? J

Now,
add
some of
these
details
to your
profile!



THESE ALL SAY SOMETHING ABOUT
YOU TOO. DO NOT NEGLECT.

 Email address & signature block
* Voicemall
* Ringtone

—_

* Resume: Content counts, but so does
design (e.g., layout, font, organization,

etc.)

e

Ask about these.
Discuss pros & cons of
changing. Support use
of Google Docs for
resume building (free,
online, very accessible
to all)



B KNOWLEDGE IS NOT/POWER! =

e TERE  asspece

e ‘_APPlIﬂ“ATlﬂN 15 PUWEII

ansouﬁnm AND DO mmas-

Getin touch:
Vanessa.Klodnick@thresholds.org



