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INTRODUCTION

COMMUNICATING WIC SERVICES VIA BRANDING

The many virtues of the Wisconsin WIC Program need to be communicated to staff, participants,
partners, and stakeholders. How is that communication accomplished? One component of the
communication process is branding.

Branding associates the brand with the promise of excellent services to the customer. The goal of
branding is to place an associative memory, like “that WIC staff person was really supportive,” with a
visual image: our new WIC logo and tagline. A brand can be a name, sign, symbol, color combination,
slogan, and other messages. Over time, and with the correct branding strategy, positive person-centered
WIC experiences are associated with WIC’s new visual image. The image then becomes a distillation
and representation of Wisconsin WIC.

CONSISTENCY IS CRUCIAL

The simple use of a logo does not in itself create a brand. Consistent use of the visual image associated
with the promise and the experience of person-centered services leads to strong brand equity.

This means customers highly value the product or service received and associate the promise and
positive experience with the image. The Wisconsin WIC Logo Guide provides guidance for designing
communication materials in different media using a consistent logo, color palette, and typography.

ABOUT THE LOGO

The design of the logo was inspired by the assortment of patterns produced by a kaleidoscope. It was
based on the six founding principles of the Wisconsin WIC program, which are represented by the
circle of hearts in six different colors. The star formed by the negative space inside the circle of hearts
symbolizes hope and the person at the center of the experience.

The Wisconsin WIC logo consists of ITC Avant Garde Gothic typeface in two different weights. The
logotype “WIC” was set in ITC Avant Garde Gothic Bold and the tagline was set in ITC Avant Garde
Gothic Medium. To assure the success of the Wisconsin WIC Program brand, the standards specified
in this manual must be followed consistently. Do not recreate the Wisconsin WIC logo using any of the
typefaces listed in the Typography section of this manual. The logo was carefully crafted so that the
spacing between letters is at its optimal setting. Use only the supplied logo files as indicated in the Logo
File Formats section of this manual. If you have any questions, please contact the State WIC Office at
(608) 266-9824.

LOGO ELEMENTS

‘. _— Symbol
WISCONSIN %¢® = o

Logotype —

HERE FOR YOU __|— Tagiine
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LOGO: FULL COLOR

When using color printing, only three versions of the logo are allowed—a full-color version, a version with
limited colors and an all-green version. The full-color version is used primarily with a white background.

Pantone: 361 Pantone: 7461
CMYK: 75, 0,100, 0 CMYK:98,24,1,3
RGB: 52, 178, 51 RGB: 0, 131, 190
HEX: 34B233 HEX: 0083BE

Pantone: 717 Pantone: 711

CMYK: 0, 60, 100, 3 ’ ‘ CMYK: 0, 92, 56, 1
RGB: 217,94, 0 l RGB: 207, 47, 68

HEX: D95E00 HEX: CF2F44

Pantone: 528 Pantone: 326
CMYK: 40, 56, 0,0 CMYK: 85,0, 38,0
RGB: 173, 128, 208 RGB: 0, 178, 169
HEX: AD80DO0 HEX: 00B2A9

"
/

FULL-COLOR STANDARD VERSION //

.
WISCONSIN %8

— Pantone: 383
I c | CMYK: 26, 3,93, 17
RGB: 162,173, 0
Pantone: 2617 — HEX: A2ADO00

CMYK: 84, 100, 0, 13
ree 7314111~ HERE FOR YOU

HEX: 490E6F

FULL-COLOR ALTERNATE VERSION
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LOGO: LIMITED COLORS

If full color printing is not feasible on products such as bags or t-shirts, please select one of the two logos
below. DO NOT use any of the other colors in the color palette.

LIMITED COLORS STANDARD VERSION

Pantone: 383
CMYK: 26, 3, 93, 17

RGB: 162,173, 0
‘. / HEX: A2AD00
WISCONSIN %

Pantone: 2617 WI

CMYK: 84, 100, 0, 13
ree 7314 111~ HERE FOR YOU

HEX: 490E6F

Pantone: 383
CMYK: 26, 3, 93, 17
RGB: 162, 173, 0
HEX: A2AD00

LIMITED COLORS ALTERNATE VERSION

Wi
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LOGO: ONE COLOR

If you decide to use only one color for the logo, please use only the green color for the logo. Do NOT use
any of the other colors in the color palette for a one-color logo.

GREEN STANDARD VERSION

Qb
WISCONSIN Pantone: 383

WI c CMYK: 26, 3. 93, 17

RGB: 162, 173,0
HEX: A2AD00
HERE FOR YOU

GREEN ALTERNATE VERSION

Wi
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LOGO: BLACK

Select this version when:

» Color printing is not available

* The background is a light color
» The background is a light image

BLACK STANDARD VERSION

WISCONSIN %

WIC

HERE FOR YOU

WISCONSIN %

WIC

HERE FOR YOU

‘
WISCONSIN %

wic

HERE FOR YOU
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—— Background is white

Background is a
light color

| Backgroundis a
light image




LOGO: BLACK

Select this version when:

» Color printing is not available

* The background is a light color
» The background is a light image

BLACK ALTERNATE VERSION

WI —— Background is white

| Backgroundis a
light color

Background is a
light image
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LOGO: WHITE

Select this version when:

» Color printing is not available

» The background is a dark color
* The background is a dark image

WHITE STANDARD VERSION

WISCONSIN %

WI c —— Background is black

HERE FOR YOU

Background is a
dark color

HERE FOR YOU

‘
WISCONSIN Q

| Background is a
dark image

HERE FOR YOU
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LOGO: WHITE

Select this version when:

» Color printing is not available

» The background is a dark color
* The background is a dark image

WHITE ALTERNATE VERSION

—— Background is black

Background is a
dark color

Background is a
dark image
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LOGO: COLOR OPTION CHART

Please see Communication and Logo Guide page 5 to 7 for Pantone numbers.

STANDARD LOGO

(tagline exactly as below)

ALTERNATE LOGO

(no taglines)

FULL COLOR

%
WISCONSIN %

HERE FOR YOU

4%
Va®

LIMITED COLORS

An alternative when full
color is not available

or affordable (T shirts,
bags, etc...)

WISCONSIN

HERE FOR YOU

ONE COLOR

ALL BLACK ONLY
For light background

ALL WHITE ONLY
For dark background

WISCONSIN %

WIC

HERE FOR YOU

WISCONSIN %

WIC

HERE FOR YOU
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COLOR PALETTE

PRIMARY COLOR PALETTE

Pantone: 383 Pantone: 2617 Pantone: 717
CMYK: 26, 3, 93, 17 CMYK: 84, 100, 0, 13 CMYK: 0, 60, 100, 3
RGB: 162, 173, 0 RGB: 73, 14, 111 RGB: 217,94, 0
HEX: A2AD00 HEX: 490E6F HEX: D95EQ0

SECONDARY COLOR PALETTE

Pantone: 7461 Pantone: 528 Pantone: 361 Pantone: 711 Pantone: 326
CMYK:98,24,1,3 CMYK: 40, 56, 0,0 CMYK: 75, 0,100, 0 CMYK: 0, 92, 56, 1 CMYK: 85,0, 38,0
RGB: 0, 131, 190 RGB: 173, 128, 208 RGB: 52, 178, 51 RGB: 207, 47, 68 RGB: 0, 178, 169
HEX: 0083BE HEX: AD80DO HEX: 34B233 HEX: CF2F44 HEX: 00B2A9
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TYPOGRAPHY

Please do not recreate the Wisconsin WIC logo - the logo was carefully crafted so that the spacing
between letters is at its optimal setting. Use only the logo files supplied by the State WIC Office as
indicated in the Logo File Formats section of this manual. When adding your project name to the WIC
logo as described on pages 16-17 or when creating materials that contain the WIC logo, you must use
typography (or fonts) that are compatible with the logo.

You have several choices of typography when creating materials that contain the WIC logo. For your
reference, the Wisconsin WIC logo consists of ITC Avant Garde Gothic typeface in two different weights.
The logotype “WIC” was set in ITC Avant Garde Gothic Bold and the tagline was set in ITC Avant Garde
Gothic Medium. If ITC Avant Garde Gothic is not available, you may use Century Gothic or Arial. These
typefaces support the modern, bold message of the new WIC brand. ITC Avant Garde Gothic, Century
Gothic, and Arial are sans-serif typefaces. They should never be used at the same time.

The typefaces shown below should always appear in their original form. They should never be distorted,
condensed, or expanded. The spacing between characters may be adjusted if necessary (kerning or
tracking).

ITC AVANT GARDE GOTHIC

ITC Avant Garde Gothic Std Book
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnopqgrstuvwxyz 1234567890

ITC Avant Garde Gothic Sid Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqrstuvwxyz 1234567890

CENTURY GOTHIC

Century Gothic Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijklmnoparstuvwxyz 1234567890

Century Gothic Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqrstuvwxyz 1234567890

ARIAL

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqgrstuvwxyz 1234567890

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ abcdefghijkimnopqrstuvwxyz 1234567890
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PLACEMENT OF THE LOGO

PLACEMENT G I

1. If the logo plays a dominant role
in the print materials, such as a
letterhead, the logo should be
placed near the top left corner,
with @ minimum margin of '/2" on
the top and left.

[
[

[

[

[

[

2. For other print materials, the logo :
should be placed near the bottom |
right corner, with a minimum |
margin of /2" on the right and |
bottom. The materials include, [
but are not limited to, posters, '
brochures, and marketing and '
promotional components. :

[

[

[

[

3. For PowerPoint presentations,
use the full color alternate logo
(without text). The logo should

be placed near the bottom right A T EA
corner, with a minimum margin of B

/4" on the right and bottom. The '4->: H

%." logo is recommended for use 1' /" /"

on PowerPoint presentations.

If using photographs as the
background on PowerPoint
presentations, the white alternate
logo should be used for maximum
contrast.

- l-"-"-"-"—-"—- - - - - - - - - - - - - - - — === A
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CLEAR SPACE

CLEAR SPACE

The logo should be
separated from other
visual elements on the
page to maintain maximal
visibility and legibility.
One-third of the height of
the logo is used as the
minimum clear space.

3 x 3 x

o L |
WISCONSIN %¢® |

. _______ _HEREFORYOU_ __
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1/3 X

1x

1/3 X
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SIZE OF THE LOGO

20
WISCONSIN %¢®

Wi

HERE FOR YOU

WISCONSIN %

WIC

HERE FOR YOU

WISCONSIN .‘

WIC

Recommended minimum |
size of the logo

14

HERE FOR YOU

WISCONSIN %

WIC

HERE FOR YOU

Size: 1 2 inches
Recommended for
large print materials
(eg. Poster)

Size: 1 inch
Recommended for
print materials bigger
than letter size

(eg. Pocket folder)

Size: ¥ inch
Recommended

—— for letter size print

materials
(eg. Letterhead)

Size: 'z inch
Recommended for
promotional materials
(eg. Pen)
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HOW NOT TO USE THE LOGO

To ensure consistency and the success of the Wisconsin WIC program brand, the logo should never be

altered in any way. Below are some things to avoid.

Do not distort the logo by shrinking or
stretching it

Do not add a drop shadow to the logo

WISCONS\N

HEREN{OR YOU

Do not change the colors of the logo

HEREANFOR YOU

Wisconsin WIC Logo Guide, July 2012

Do not change the typeface of the logo

Do not change the placement of the
text and the symbol

WISCONSIN Nge¢® WERE FOR YOU

Do not change the size of the text and
the symbol on the logo

WISCONSI

15



ADAPTING THE LOGO FOR YOUR PROJECT

ADAPTING STANDARD VERSION

If you wish to add the name of your WIC program with the logo, the text may appear above, below, or to the
side of the logo. The added text, however, should not encroach on the 's:X clear space. A standard logo with
a project name above the logo is presented below.

Bay Area

.
WISCONSIN %¢$

HERE FOR YOU
This is an example of the standard logo with a project name below the logo and X clear space.

o
WISCONSIN ¢

HERE FOR YOU

Sixteenth Street
Community Health Center

This is an example of the standard logo with a project name on the left of the logo and '/sX clear space.

o
WISCONSIN %8

Bay Area

HERE FOR YOU
This is an example of the standard logo with a project name on the right of the logo and "sX clear space.

o
WISCONSIN ¢

Sixteenth Street
Community Health Center
HERE FOR YOU
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ADAPTING THE LOGO FOR YOUR PROJECT

ADAPTING ALTERNATE VERSION
Below is an example of using the alternate logo with a project name above the logo.

Bay Area

Below is an example using the alternate logo with the project name below the logo.

Sixteenth Street
Community Health Center

Below is an example using the alternate logo with the project name on the left of the logo.

Bay Area

Below is an example using the alternate logo with the project name on the right of the logo.

(L)
o

Sixteenth Street
Community Health Center
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LOGO FILE FORMATS

TIPS ON CHOOSING THE CORRECT LOGO FORMAT

E PS —— Scalable, print use

EPS (Encapsulated PostScript) is a vector-based graphic file format. EPS can be reduced or enlarged to
any size without losing its quality. Choose this format for print materials and large-scale products, such
as exhibit displays or billboards.

TI F ——  Print use

TIF/TIFF (Tagged Image File Format) is a bitmap-based graphic file format. TIF loses its quality if
enlarged. Choose this format for print materials.

__ 300 dpi: Print use
72 dpi: Web use with white background

JPG/JPEG is a bitmap-based graphic file format developed by the Joint Photographic Experts Group
(JPEG). High-resolution JPG could be used on print materials. Low-resolution JPG is good for website or
PowerPoint presentations.

P N G — Web use with transparent background

PNG (Portable Network Graphics) is a bitmap-based graphic file format. PNG is suitable for website or
PowerPoint presentations. It supports transparent backgrounds. If you don’t want the white background
behind the logo, choose this format.
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This product was produced by Altarum Institute under contract with the State of Wisconsin, Department
of Health Services, Purchase Order FAB 20249.

Altarum Institute is a 501(c)(3) nonprofit health care research and consulting organization. Altarum inte-
grates independent research and client-centered consulting to deliver comprehensive, systems-based
solutions that improve health and health care.

For more information about Altarum, please visit www.altarum.org.

State of Wisconsin
Department of Health Services
Division of Public Health
P-00377 (07/2012)




